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Val
before

Val
during

Val
after

Efect

pos neg neg New P in the market with a high initial
sales push due to Mk where Val during
and Val after does not influence Val
before, 𝑉𝑎𝑙 _𝑏𝑒𝑓𝑜𝑟𝑒 = 𝑓(𝑀𝑘) . The P
does not penetrate the market.

pos neg pos The Mk causes that 𝐸 > 𝑃𝑏 and it gets Gs.

Although Val during is a factor that
influences Val after the condition gets
𝑃𝑏 ≥ 𝐸 after some time. This is
interpreted as an erroneous strategy of
Mk.

pos pos neg The P will sell well at the beginning but
after it will sales decrease because the
competition is better.

pos pos pos The P that penetrates the market with a
stable presence.
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